
Support Tourism – Have a Beer. 

 

There is view that to own a pub is akin to having a license to print money. After all, if the 

economy does well, there is more disposable income to spend on nights out and if there is a 

down-turn, people needed somewhere to drown their sorrows. 

 

Add to this the almost unrelenting media attention on “binge drinking Britain” and the 

Licensing Act allowing “24 hour drinking” and you could easily be mistaken in believing that 

pub owners are making money hand-over-fist. 

 

However, this is far removed from the reality of the situation. The latest figures from the 

British Beer and Pub Association paint a very bleak picture of the pub sector. Their latest 

survey shows that the rate of pub closures in the UK is fast approaching 30 premises per 

week. Over the last two years the number of closures has increased dramatically, from 102 

in 2005 to 1,400 premises in 2007.  

 

There is no one reason for this massive increase in closures – rather it is the result of a large 

number of factors that are creating something of a perfect storm within the sector. First, 

there has been the introduction of the smoking ban which has impacted upon businesses 

that do not have sheltered, attractive (and warm) outside seating areas. The ban has also 

accelerated the demand for meals in pubs, which has put pressure on premises that do not 

have the facilities for doing this. And even in pubs that serve food, the overheads required to 

run a full kitchen service as such that overall margins are being squeezed. 

 

Then there are the recent increases in alcohol duty increasing prices, changes in social 

habits that have seen more people drinking wine at home rather than going out to drink beer, 

increased competition from supermarkets which tend to use alcohol as a loss-leader and a 

seemingly never ending raft of legislation that increases costs. 

 

The problem with the resultant increase in pub closures is that the health of the pub sector is 

directly connected to the health of the tourism sector. This is because, for both domestic and 

overseas visitors, going to a pub is a core component of their holiday experience. The 

decrease in pubs results in a decrease in the UK’s tourism offering.  

 

While urban pubs are bearing the brunt of the decline in alcohol sales (2% of all urban pubs 

closed in the last six months), it is the rural pubs where there is particular concern being 

expressed. Not only do village pubs provide the heart and soul of many villages, giving them 

their life and character, they also have a very valuable, and largely unheralded role as being 

the centre of the local tourism industry. 

 

As much as we overlook it, or don’t want to acknowledge it, when we go on holiday to the 

countryside or to coastal villages, one of the determinants as to where we stay is whether 

the village has a decent pub to visit in the evenings. The same is true for day-visitors, who 

often look to combine visiting an attraction with having a pub lunch when planning a family 

day out. 

 



So if a rural pub goes out of businesses, this can have a domino effect on surrounding 

accommodation providers and attractions, reducing tourism revenue, and employment in the 

surrounding area to far greater extent than is often recognised. 

 

While there are measures that the Government could take to help the sector, there is a fear 

among many politicians that any move to make drinking in pubs more attractive will be 

jumped on as being supportive of the binge drinking culture. So it’s behoven upon the public 

to do something about this. Rather than sitting at home this weekend watching Eastenders 

with a bottle of Hardy’s Shiraz, how about supporting tourism by going to your local pub and 

ordering a pint. 

 

 


